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ME of the most iImportant
things in buibding o buwss-

ne=g ar brand 8 consistency,

F 4

There ia na point, for sxample,
spencling 8 fortume oo well deslpned
letierhend paper i looks totally dif
feremt to four webeite or brochure

Do you ks your et impreazion
worler best impressionT

Withim the first three seconds of a
fiew sncountor you nre evidonbed,
wram i it i jaet & plance, This applies
o yoml &3-8 parson. bt also to the

meorketogs mptarinds o vour bisiness.
Consistent densgn, ooloarns prsd koo

ensure a cumialative affect

Most. businesses know not to expect
pny results from ane advert for exnm-
ple, ard underetand that it is @ sl
run and crganisesd macketing cam-
palgn thit brings in the disnts
Consistency is the most mmportant
ool 16 malbng theas campaigns worlk
mnd make yrur phone ringl

Your pobentind disnts may e your
arl Ehem lonk nt yoar wehsitn, them
recerve a legflet or an email from you
This is why tt 1= s0 Importent that nil
Lhet imihideraa
rpnesstent destan

Potential customers need o ooy
in smeonde, who vou ara, what you In
ariel b Vol Are different. A wall-

Ensy 85 118 H FUg,

designed visnel package indluding ell
voar nesds will create this for you
Hecontdy, we hmoe helped define
inid eranta n visnnl peckeme for o
Laomclon based company called Angic
Bulparian Real Estate. A-BRE (for
ghort} is o new dynamie group salling
|'_||_'|' ||||.|||!l. |Et=1iee Ir-n.'-';|||||||l|l|rr|
mear @ skl resort in Bodparin, e
iy R T
Wi hegnn by creating o strong logn
for A-BRE griigg them an sxcellent
fmindation to apply 10-all thair mar
leating mnteral. Wi like w work
ol ¥ W th our elients and so we met
with Tim Carawell, the Direcior for A-
BREE, mn gevarnl necesinns 2o he onolkd

Jown to Business

your first
your best impression

sae how the brand wos developing
ansd were nhle to diseusa all his
parceived marksting neads.

“Biarting a new business is
hrd work. There {s 8o much o
think about and building a good
bramd from the start was ssoen.
tal for us. We didn't know exactlhy
what wa were koking for and
with the help af Art Division we
now have nn original logo, 3 mod-
ern and stylisl webalte which wo
At nplh.t:mr;‘lahlﬂ, professinnal
atationery and folders nll in-keop-
ing within the same thems and
iyl

Communication is not just
nhout new business, it i also
very mmportant to eommuonicate
regularty with existing clients
HFHJI_-'I‘.hE'm waformied of changes
within your company, special
affers, new products and s an.
This will lelp foster n sense of

alty and develop st
b bt
clent.

The mos=t cost effechive way to
do that is throagh sail markat-

W are encouruging our web-
Eite wiewars to subscribe to eur

"Wie al g
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seconds of a new
ENCOUNiEr you are
evaluated, even if it is
just a glance, This
apphies 1o you as a per-
son but also to the
marketing materials of
your business.”

minthly newsletber s we con
keoap them in the loop of the
development stages. [t's hard to
keep track of overyone interested
in our developmeit so that way
wie are nof mchuding anyone. We
use Write About MNow

Wy, werrtenbouktnow ooulk ) to
send pur email campaigns, which
maleas it sy and smplo to
reach our audsenos in seconds,”

F ore advien on intpn
visual packapes that inclsde al

your marketing matarinls nnd
noods give ms o call on GHTH 710
THE1, we'd be happy to come to
et you and aseess your pxisting
marketing froe of charge,
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